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Oceans Digital Board Game

The Story

e

We have developed the digital version of the original Oceans board game with a smart Al system.
The challenge- was to provide the actual table top experience in the digital device, the game play was
very complex with lots of action happening around.

We have desighed the game flow in such a way that user could ealisy learn and understand the game
rules and enjoy the game play.

Our Role

Journey Mapping

Information Architecture

Wireframing

Ui Design
Motion Graphics

Animation



Oceans Digital Board Game

User Flow

N S

User flow is designed in such a way that allows user to navigate through the game easily. The different
game play options allow users to play the game with the person sitting next to him as well as with an online

player. The in-apps flow is also designed such that it helps to meet buisness goals.

Al Game

Pass & Play

i
% Selectcard deck

Loading ‘ Game Play SCore Screen

Tutorial };

Select game

Online Gams !
(Private/Public)

Create Game

Deck Editor




Oceans Digital Board Game

Wireframes- low fedility

~— N

These are the low fedility wireframes we designed to see how we can place all elements of the game
(which were alot) into the small mobile screen. We have kept the layout as close as possible to the board
game as was reqgested by the client.

Loading... Main Menu Main Menu (news feed open)

Tutorial Screen Game Play Screen Final Score Screen



Oceans Digital Board Game

Ul System
e

Typography

Museo
Museo 300

Museo 500

Museo 700

Buttons

Primary Secondary

l

Cards layout

The cards layout has been changed for
the digital version to maintain the

readability on mobile screen.
Acute Smell
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Oceans Digital Board Game

U] DeS|g N. Screens

BakshiSingh

Full Oceans Game
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Oceans Digital Board Game

Ul D@S'gn S,OQC/QS The Specie board Ul
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The biggest challenge was to designed the species

in the digital game. As the species is the main

character in the game with lots of powers which can

be expanded with the help of different traits. The b‘c
. : N

component of species has been segregated in such QO

o

a way that it doesnt get restrict with any rule of the

g

game.

T

For example this is the

extended version

of the species which is
allowed to have more than

3 trait slots.

board game

Fish
Population
Board



Oceans Digital Board Game

J

Microinteraction & Animations .
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To replicate the same game play as the board game in the digital version, we have design_ég animations |

and interactions which helps players to progress in the game hassel free. The forage, attaék, le}ec"ﬁ_‘ and fish
animations were made to give the real feel of those actions. |

The visual effects are designed to create an underwater feel.

Deal Card Phase



https://youtu.be/ecO_ziefmcw
https://youtu.be/Sw1qnw8CCoU
https://youtu.be/Lty5Nx5Y9qw
https://youtu.be/SX3xJ9ZX_yQ
https://youtu.be/dDUWD3_Y9C4
https://youtu.be/ecO_ziefmcw
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Unicorn Run - Candy Land

The Story b
YV

+

The game takes place in the Candy land where it is filled with
yummylicious berries. The players ride on the alluring Unicorn
destructing the obstacles and collecting berries. The objective
of this game is to make as many Fans as possible. This game is
designed targeting the "fantasy Unicorn character’ fans.

O_ur Role

Game design
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Unicorn Run - Candy Land

Ul Elements

lcons

Obstacles

Typography Buttons

Quicksand




Unicorn Run - Candy Land

Backgrounds

Background & the Atlases for unity




Unicorn Run - Candy Land

Ul Design
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Unicorn Run - Candy Land

Ul Design : Ar

We have added the Ar feature in the
game, where user can interact with thier
favorite 3d unicorn character in the real
world. Make funny videos and share
with thier friends.

This feature is what making this game

di.rent than other endless runner
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Unicorn Run - Candy Land

Vectors




Headsup Trading \ §

The Story :

L —

T BN e
Heads Up Trading is a Real time Forex
Betting app.
Place a bid of your choice starting from
$5 to $10000 and choose a time slot for
the match.
Select from a list of currency pairs to bid
Control your trades by setting Stop Loss/
Take Profit.
Score Maximum amount of PIPs to win

the pot

Our Role
Journey Mapping

Information Architecture
Wireframing
Ui Design

Development
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John Smith &
B Texas, USA

B $1234

@ 241

Continue Game

Wallet

Game Invitations

Game History

Friends

Rules

12:25:45

LY

o Close if

% 0.000485.21




Headsup Trading

Wireframes & User Flow

game options select currency

£

= £1000 &= £1000
L @ &40

Heads Up Trading

& £1000
® 40

L

Game history invite iriends start trading =¥ . rr

UsD vz CAD

USD V= CAD

UsD Vs CAD

UsD Vs CAD

USD Vs CAD




Headsup Trading

Ul Elements

We followed the neumorphic ui theme

£10,000

Select Currency

' O
~ Player 4

Join Available Game
— e AL




Headsup Trading

Ul Screens




Trlppzy RN
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The Story

Trippzy is a travel based trivia game,

where people can increase the
Question 1/1 |405*

knowledge of thier favorite cities or .
1

countries by answering few questions.

What water activity is this?

they can earn real rewards by playing the
trivia matches.

Our task was to improve the existing Ul
and the user experience of the app to

increase user engagement.

Rewardsto be

claimed

|_'-:i {13

Stars eoinad

* 16/16

Our Role

Ul Design improvisation @ X ¢
Microinteractions
Animation

Development




Tripzzy ~N”
Flow Chart

only for first time user experience

Welcome loot .
Logo box Ul 2 and'tlon Introduction Quiz Extended answer Quiz Success
Screen reward website

Last Played All Experience POI Details Beginning of Play Match Show more info Achivement
N Page Round screen about the answer Screen

Select Destination
Destination menu

In-App

Player stats
Purchase

Players Profile

Rewards Wallet Rewards Details

Terms &
Rewards Conditions
categories website

Rewards List Rewards Details Syt Bl e




Tripzzy w2
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Wireframes

The legend of
Ogopogo

>

Start Trivia ‘. %)

o South Okanagon

_ Gengeaphy(5) Wine{?)

e legend of

Paddle Board Rental

10,100

Cormrect Longest
Answers Streak

Maybe later

Match




Tripzzy

. ¢
Ul DeS|gn (comparision)

The old Ul screens lacks real time stats and were boaring. We have updated the ui to look more like travel
theme and improved the way the user progression is shown in the app.
Below is the comparision of 2 main screen one is select destination and another is for selecting experience

which user wants to explore and play the trivia match based on that topic.

Old select destination Ul New Ul Old experience selection Ul New Ul

DAILYBONUS
@ 17,609 = o bt ) o South Okanagan

@ ©3271 + € 7327 + p— - @ ©3271 + € 137 +
' A & - > WIEID & Explore
. - SN g _ Best of Canada

Best of Canada

.Iapanese Geography

Samurai Ctty

Stars earned | Rewards to be
claimed
w16/16 | @ 48

Japanese Geography
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=
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Tripzzy ~-
. *
Ul Design =

These are some more old Ul screens which lacks clear progression which leads to confusion and ultimetly
affected user retention.

@93,271 + 0 718327 + @03,271 + 78327 + @oa,m o T ¢ ° 0 conus Round 1
=" WIS « " S & - AT 9 « & &
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Samurai City

Geography Quirks

Fun Facts History Explorers

9
Dotonburi

200
Start Round 1

200 200

The Mountains
; Your Boosters

200 200

Japanese Geography

g Dotonburi

What engineering feat
connects sailing vessels
Round 1 Results with the Pacific Ocean Sea
You've earned 500 points! and Caribbean Sea?

Results

Correct Answers: 8/10
Start Round 2 Longest Streak: 3

You scored higher than

%
- Need More Boosters? 6 3 0

of Trippzy players!

P p 4 Next Question



Question 1 1,405 g
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TI’IpZZY What water activity is this? .-
I Deg|gn Best of Canada
* 00/24
° South Okanagan Sports in
Kelowna
. Tr ne ey
Latest Ul with Explore g R T
Impl’Oved app - = Lake Okanagon R ; & , . = DAILY BONUS' *
flow and user — o | oG o
ﬁ - ; 1 B 1 — : —
eXpe ri ence st . = _ Swimming
' : = 1400/4600 KP until next level
| :
. . - > 4 N
Select Destination Screen * *
@ 7600 } a8 a
Erase Add Time Swan 2nd Guess
\ \ =
e ) g 2
% Q auestion? 1405 % Mateh Score 12,100pis
8 a8 ; Correct Answer "
o Dveigen “O Longest Streak 7
b AR i y ’
V7 oy
. ok
~
Question 9/1 1,405 *

Stars earned Revzla;dn? etcci) be 0 @@O La ke
W 16/16 | @ 48 Oka nagan « FUN FACT :
] 1405 + 200 BOHUS 10 Trivia Questions France is among 19 cetintries that
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Tripzzy ~N”
Ul Design

These are the reward screens where you can choose and buy the real deals in exchange of the travel coins

you earned by playing trivia matches.

T
[ ] @ 1000

STATS. CATEGORIES PROFILE

.

{

. - - H:“"’-"h‘-‘_“:—"‘; ﬂ,_ i = [ - “l...‘-,..--‘- : . >
. Paddle Board Rental Adle RAare --
e .- it 3 hours (all eguipment included) Paddle B,oard Renta'
e B W, S 3 hours (allequipment inciuded)
Paddle Board Rental “Valid for 60 days *Valid for 60 days

3 hours {all eguipment Included)

1 Night - Junior Suite

Hitten Okanagan

2 Nights= Junior Suite
3 hours (all equipment Included)




Tripzzy
.
Ul Design

These are some more trivia icons for the experience categories.

&

General Books Films Television Video Game Board Game Animals
Trivia

Musicals & Theater Science & Nature Computers Mathematics Mythology Music Vehicals

; D

Sports Geography History Politics Art Celebrity Gadgets

)




Battlecow Unleashed
The Story

The Battle cow is an arcade shooter mobile
game filled with tons of action and scenic
fantasies.

Controller's engineering is a precise description
of a perfect user-experience game design.

The goal of the game is defeat the enemies and
save your captured friends.

Our Role

Wireframes

Ul Design

Game environment
Animation

Visual Effects
Development




Battlecow Unleashed

Flow Chart

Its a tap to shoot game and the game flow is designed in such a way that is easy to navigate and keep user

engage in smooth gameplay without any limitation. And the goal of monitization as well could be achived
with this flow.

Guns Stats

-Gl *

Upgrade

Coins

Purchasing

Splash screen

Bullets

Coins

Avatars

Loading Screen

Menu Screen

OwverAll Missions

Current Farm icon
Start playing after clicking it
OR

Select any open Farm
to Play/Replay

Pen Cleared

open the pen

Things collected to

Music

w

Privacy

Help & Support

Terms of Service

Credits



Battlecow Unleashed

Ul Elements

Bullets Thunder Health Bar

Farm Icons

Buttons

et ~~




Battlecow Unleashed

Ul Screens

The look and feel of the Ul is fresh because of the use of the multiple shades. The combination of cool and
warm colors make the ui more appealing to the user's eyes.
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Battlecow Unleashed

Ul Screens




Poison Pog
The Story

This Website is the home of Poison Pog NFT. We have designed the whole information artitecture of the
website along with the Ul and home page banner graphics. We have also designed more than 100 Poison
Pog Nfts.

Our Role

Wireframes

Information Architecture
Home page Graphics

Ul Design

LOGO Design

Website

https://www.poisonpog.com



https://www.poisonpog.com/

Poison Pog Splash Page Members Page

Web Pages

Home Page

Gallery




Cubilette Cup

The Story

Cubilete Cup is the traditional Cubal

E | ‘
n dice game. We

. "

Cubilette Cup existing website. ant

display the game play videos: o ake the website

B
—

Our Role

Re Design
Home page Graphics

Website

https://cubiletecup.com/



https://cubiletecup.com/

Cubilete Cup Home Page Continue Rules Page
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2020 - The Game
The Story

2020 - The Game is an exhilaratina boar
We have designed the whole boargj

R

Our Role

Website Design
Product design

Website
http://2020-thegame.com/


http://2020-thegame.com/

Home Page Continue

Cubilete Cup

Web Pages

Home Page
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Thank You!

For Exploring Our Work

Schedule A Call

@ Calendly

Follow Us On Check Our Work

@ f o ON
@ +91 9876543210 www.hashbytestudio.com harsh@hashbytestudio.com



https://hashbytestudio.com/
harsh@hashbytestudio.com
https://www.artstation.com/hashbytestudio
https://www.behance.net/hashbytestudio
https://dribbble.com/Hashbyte_studio03
https://www.upwork.com/agencies/~0191a1a6a4bd2f4759
https://join.skype.com/invite/evteDIjziSmP
https://www.facebook.com/hashbytestudio
https://www.instagram.com/hashbyte_studio
www.youtube.com/@hashbytestudio8868
https://calendly.com/harshkhurana-hashbyte

